~ pIRE R

. o  zaome Luan sEene gm oyLYTE

L s
i)
VAITION

:
/A‘E

NDL:
NN

N\
\—

l":
2
%

ENDLES
XCEL

7

EN

lr/lr///zl,ﬁ-

N

......



o zoome uaw S guLTTRE
J DETELDRIEIY
I | oRoYP
| CPHRBE {15

CONTENTS

U] A=V n 2 kS5 | ﬂ 3 3 e 04%&&%\
COMPANY PROFILE CORE BUSINESS CLASSIC CASE PERFORMANCE EQUIPMENT




IRONG LIAY SESnG W JULTIRE
DEVELDPIENY

LEDL
PR SR

B

|
.....






-----------

IR S

CORE BUSINESS















TICKET SALES

>> RSB

MK, it HE—ATUIRSS

BRIS=ARSRALEEF, BEHZ% T,
TUPHERSHE .

. A =

'\ damai.cn

B

TMUNG LIAR SNEND AN GULEYRE
DEVELOPHETT
2T

S UbElais



THE PERFORMANCE ==
APPROVAL

3> EH AR

(i
i8]

{

NZ Mg B B ank

MEIRSS, —BbUiR,

ABIESHINRYEATELXABRES . EROFE, AEFR
$HRERSS, DERLRE. RWISSIRHML . PINEHRHEL. PERaR R
REEiRit. SRPETS...









BRAND INTEGRATED
MARKETING

>> REESEY

FE PR RSERRIEHR

LNCE 2 2 v

MR IR R G e 1

M bR R B R e

MEF BB HRIBRE LR

MESRI BB ERNESF IO RRES
NELR BRI ES R BRT

VISION
MARKETING

ADVERTISING

| DESIGN

IDENTITY/

VALUE
STRATEGY.
LOGO.



















A S

\I"'.

CLASSIC CASE

{3l

_asen

ENDLESS INNOVATION












FE . E@M









s2 g2

X
\
\

CLASSIC CASE

=T

ENDLESS INNOVATION
























faM!
hiE . @















FE . E@mM


















i-'f'éﬁ ?‘E 51

CLASSIC CASE

U

ENDLESS INNOVATION
















































ENDLESS INNOVATION







































AT

\

CLASSIC CASE

ENDLESS INNOVATION

























































$2BUTE (|

CLASSIC  CASE

= E ST

ENDLESS INNOVATION




























ENDLESS INNOVATION








































S

PERFORMANCE EQUIPMENT

ENDLESS INNOVATION









PERFORMANCE

EQUIPMENT
> BT RIITHIE S

AR NESLKT, EASHITR RIS HERMTE IR
TEFrRAEBERKI3H (ACME ) FREMZHR.
















fl]ﬂiﬁlﬂi{ti%ﬁ

SR TR T LS T R ek T 1
I| DERER | R

i i R T e R e I 2

by AT TR



